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FOCUS

McCreight & Company, Inc.

is a strategy implementation
consulting firm partnering with
clients worldwide. The practice

is focused on ensuring clients’
competitive superiority during,
and following, large-scale change,
including mergers and acquisitions,
leadership transitions, new busi-
ness launches, and global growth.

INSIGHTS

We publish Strategy Implementation
Insights periodically to encourage
dialogue on strategy implementation
effectiveness.

We welcome your suggestions,
thoughts, and agreement or
disagreement. Please visit
www.implementstrategy.com for
more details and other chapters of
Strategy Implementation Insights.
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& Company

STRATEGY IMPLEMENTATION CONSULTANTS

MCCREIGHT & COMPANY, INC.
Research & Operations Center

36 Grove Street
New Canaan, CT 06840

Tel: 203.801.5000

Fax:  203.801.5013
roc@implementstrategy.com
www.implementstrategy.com

COMPETITIVE INTELLIGENCE

Too often we see our clients blindsided by unexpected competitive threats. Because these
threats are “news” . . . it is taking too long, costing too much, and causing unnecessary
internal trauma to react and to mitigate the threat.

Winning against competitors can involve a number of strategies, including:

* being larger,
* being faster and more agile,
+ being specialized, or

*+ becoming their partner . .. or owner.

However, in order to adopt and refine these strategies, a company must first develop
an in-depth profile and understanding of both their customers and their competitors.

Update Your Definition of Competitor

To ensure that clients are never surprised by their competitors, we urge that they
develop a definition of “competitor” that is carefully thought through and updated at
least semiannually. There are several dimensions in recognizing and defining competitors.

+ Recognize that today’s competition may be very different tomorrow.
Competitors may outflank you in your target markets, acquire you, or you
may acquire them.

+ Recognize that customers and alliance partners can become tough competitors.

+ Recognize that the most dangerous competition could be changing customer
priorities, displacing technology, currency exchange rates, political unrest, the
weather, or new government regulations.

Organization Design Concepts and Considerations

The graphic on page 3 highlights competitive intelligence (CI) design concepts and
considerations. There are four key elements to this design:

* corporate officers and senior leaders . . . with a thirst for CI insight and the
capacity to act decisively,

* analysts. . . talented and “maze bright,” with the passion and competence to
leverage CI as a corporate asset, a broad understanding of the company’s
goals and strategies, and a professional relationship with each of the senior
leaders they support,

* information . .. from a wide variety of sources, including those highlighted in
the page 3 graphic, and

+ process and tools . . . to enable secure and time-effective communications and
collaboration — anytime and anywhere.
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Customers are an often overlooked
resource. Our clients have been
alerted to competitive change by
customers who have said, “Our
vendor X says they will be able to
do Y next month. Can you match
or beat that service?”

We look forward to sharing our
lessons learned in more detail.

We welcome your suggestions,
thoughts, agreement, or
disagreement. Please contact our
Insights editor, Sharon Carrigan,
at 203.801.5000 or
sec@implementstrategy.com

Understand Your Customers First

Companies that focus their competitive intelligence programs only on the organizations
they identify as competitors are missing half of the opportunity for developing winning
competitive strategies.

An enterprise must first focus on the customers who contribute most to its success.
Understanding the customer’s industry, competition, and global business strategies:

+ establishes your relationship and reputation with customers as a business
partner, building loyalty against competitors;

+ enables insight into your customers’ emerging business and operating philosophy;,
regulatory challenges, competitors, and supply chain challenges, positioning
your planning for delivery of goods and services; and

+ provides alliance partners as a source for insight in planning research and
development initiatives and in alpha and beta testing new products and services.

Establish a Profile for Each of Your Existing
and Evolving Competitors

Ensure you have a competitive profile for each of your existing and evolving competitors
in each market segment. The profile for each competitor should define their global:

+ alliance partners and joint ventures,

+ business development initiatives,

+ customers,

+ go-to-market focus,

* information,

+ intellectual property,

* organization structure,

+ plans, policies, prices, processes, products,
+ product development initiatives,

+ strategy and strategic initiatives,

+ talent ... management and critical individual contributors,
* target markets,

+ technology, and

+ value-proposition.

The profile should be time-phased, describing the competitor today and in 6, 12, and
18 months.

Understand Your Internal Audiences — Their Needs
and Responses

As illustrated at the bottom of the graphic on page 3, there are many audiences
within an organization that can benefit from competitive intelligence. Each audience
is likely to have a unique need for information and varying approaches and actions to
address the potential challenges.

Summary

Today’s global, fast-changing business challenges demand an unprecedented level of
focus and creativity. A competitive intelligence program is not a “magic bullet” but a
valuable navigation aid enabling companies to be more effective and more proactive.
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Information Sources...

+ college recruiting materials + Web sites academicians

+ employment advertising + proposals + customers

+ patents + global news and + industry associations

+ advertising copy for information sources ... + industry suppliers
products and services leveraging Internet and + institutional investors

+ trade media intranet technology and + investment analysts

+ trade shows online information + new employees

providers, blogs, etc. + sales professionals

it

Talent, Tools, Focus, and Processes...

Corporate Officers™

Lead Analyst Analyst Analyst

L/—V\_J

+ competitor A « competitorD  + key customers
+ competitor B » competitorE  + your company
» competitor C + competitor F + other challenges

Audiences and Selected Information for Action...

Selected information distributed electronically through:

&= ...Secure competitive intelligence intranet collaboration site

... Daily competitive intelligence updates via e-mail to the following:

CEO CFO
+ stakeholder positioning + stakeholder positioning
+ partnering opportunities - financial strategy
+ restructuring developments « evolving profitability
Strategy and Business Development Human Resources Sales
+ acquisition candidates * recruiting + account targeting and vulnerability
« alliance and joint-venture candidates + compensation + sales competition and processes
+ growth strategy + restructuring + talent availability

« lifetime learning

Manufacturing Products and Technology and Marketing
and Distribution Markets Management Product Development Communications
+ sources + joint ventures and alliances + evolving services + e-commerce
+ costs + multimedia development + evolving products + sales channels
+ processes + customer needs + alliances and joint ventures ~ + brand management
« alternate channels - talent
* priorities

+ investments

(M Responsible corporate officers could include: COO, CEQ, office of the president, business unit presidents, or senior vice presidents of
strategy or products and markets management.
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STRATEGY IMPLEMENTATION CONSULTANTS
OUR CLIENTS HAVE INCLUDED

American Express

AT&T

Bank of America

Bell Laboratories

Boeing

Capgemini

Cell Genesys

Ciena

Citigroup

Corning

Covisint

Credit Suisse First Boston

Department of Defense

Deutsche Bank

EFJ

Fulcrum Analytics

Genzyme

Getronics

Greenwood Publishing

Herder & Herder

IBM

Johnson & Johnson

JPMorgan Chase

Kauffman Foundation

KeySpan

Kodak

Lenovo

LexisNexis

Lockheed Martin

Lucent

Millennium Pharmaceuticals

National Geospatial-Intelligence
Agency (NGA)

National Institutes of Health (NIH)

National Security Agency (NSA)

Northrop Grumman

Pfizer

Reed Elsevier

SAIC

Seisint

Stanley

The New York Times

TheStreet.com

United Technologies

Universal Studios

Varian Semiconductor Equipment

Verizon

Wharton

Xerox

Yankelovich

Our Firms

McCreight & Company, Inc. partners with clients worldwide, helping ensure their
competitive superiority, designing and guiding the implementation of sound and
sustainable strategy. Our unique consulting and operating experience evolved while
partnering with many of the world’s most respected leaders and most dynamic orga-
nizations. Our capabilities are further enhanced by our sister firms — Board Effective-
ness Partners and the CIO Group.

How We Add Value

Analyze and refine strategy

Define implementation initiatives
with timelines and milestones

Define implementation roles,
accountability, and resources

VALUE

Monitor implementation progress
and identify and help mitigate roadblocks

TIME

Our Goal

Our goal is to ensure strategy is sound, sustainable, scalable, and successfully implemented
on-time, on-target, and on-budget. We partner with clients in designing and implementing
strategic change, including: global growth, launching new enterprises, leadership transitions,
business restructurings, mergers, acquisitions, joint ventures, and alliance partnerships.

Industry Competencies

* Aerospace * Foundations + Life Sciences
* Automotive + Information & Media * Professional Services
* Defense + Intelligence * Technology

Our Chairman

JOHN MCCREIGHT has devoted over 35 years to consulting and partnering with CEOs,
senior management, boards, and investors, defining and implementing large-scale strate-
gic change. Mr. McCreight leads every engagement and is professionally involved on site.

Alliance Partners

Each strategy implementation engagement is unique in terms of our client’s needs,
our response, and the consulting competencies and professionals involved. McCreight
& Company nurtures relationships with over 100 Alliance Partners worldwide. They
strengthen our capacity to ensure our client’s success. Alliance Partners exemplify
preeminence in their fields and complement our core competencies.

Research & Operations Center

Our Research & Operations Center (ROC) professionals are linked globally to our clients,
Alliance Partners, industry experts, and the academic community. We focus daily on
monitoring facts, opinions, successes, disappointments, lessons learned, and emerging
best practices in many areas, including board and director effectiveness, information and
technology, and the issues and challenges that impact strategy implementation.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


